
According to economists in a
recent Wall Street Journal forecasting
survey, the United States economy is
now in the midst of the worst part of a
recession, but growth is expected to
return by the second half of 2009. 

Gregg Lemos-Stein, a credit rating
analyst for Standard & Poor’s auto and
auto supply group, covering major auto
manufacturers and publicly traded auto
recyclers had this to say: “Auto makers
are in a very difficult position as are
scrap metal businesses and all other
suppliers closely tied to it, so all sup-
pliers are facing hard conditions
because some of their big customers
are Ford, General Motors and Chrysler.
If your business is refurnishing parts
from totaled vehicles and selling them
in the aftermarket, relatively speaking,
that’s a much better place to be in
because they are not dependent on the
production schedules of the major
automakers.” He confirmed that every
other area in the automotive business is
being affected by the bad economy and
lack of access to credit. Any kind of
recycling and aftermarket business,
compared to any other part of the auto-
motive business, he believes is in a bet-
ter business position right now. Lemos-
Stein also confirmed that scrap steel

prices, which are correlated to spot
steel prices, have come down consider-
ably since skyrocketing for much of
2008. “Spot steel prices often come
down quicker than scrap. Same for
recycled lead for batteries, it generally
tracks the LME (Lead Metals
Exchange) price of lead. Recycled met-
als over time generally track the same
price of spot, but often with a lag. With
metal prices so volatile, the challenge

is to be quick to turn inventory to mini-
mize risk to whatever degree possible,”
he said.   

With our economy reeling from
the September financial crisis, many in
the auto recycling industry have been
given an unexpected, unwanted time-
out to reassess their business plans. A
severe, broadly-based economic turn-
down like this presents stiff challenges,
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Surviving tough economic
times in auto recycling

The diversion and collection of compostable
materials is increasing in jurisdictions across North
America and Canada.

These materials – yard waste and/or food scraps
from households, restaurants or food processing com-
panies – comprise a large element of what is current-
ly disposed of in landfills. Many solid waste man-
agers and experts question the practice of paying to
ship this material to landfills when it can be processed
and reused locally, be it for agricultural, landscaping
or storm water pollution control.

The U.S. Composting Council promotes the col-
lection of compostable material, expansion of the
production infrastructure and the sales of compost.

Stu Buckner, executive director of the Council,
said the goal of composting and recycling is similar
in that they both promote diversion from landfills and
reusing valuable resources.

“We often share the same infrastructure, message
and facilities,” he said. “Composting is just recycling
of the organic waste stream and a lot of the recycling
companies are involved in composting as well. Com-
posting is incredibly important and in some commu-

Composting increases
across North America
by Irwin Rapoport

Continued on Page 4

According to a survey by Synovate
Motoresearch, the majority of Americans
were opposed to financial assistance from the
United States government for domestic auto-
motive manufacturers. Despite this, almost
30 percent claimed that they will likely con-
sider a domestic vehicle for their next new
vehicle purchase.

The survey began on December 5, sever-
al days before President Bush extended limit-
ed aid to General Motors and Chrysler on
December 19, found that 64 percent of Amer-
icans were not in favor of the government

providing financial assistance to the Detroit
Three, despite the Congressional hearings. Of
those who thought assistance should be
given, 27 percent said all of the big three
should receive help, while 6 percent cited
only General Motors and 4 percent said just
Ford. Chrysler was listed as the manufacturer
that least deserved financial assistance, at
only 3 percent.

Scott Miller, CEO for Synovate Motore-
search said, “We’re seeing consumer opposi-
tion to financial assistance for the domestic
automotive manufacturers continuing to go

up. It’s apparent that the hearings and all the
attention around this hasn’t helped the situa-
tion as consumers still aren’t sure if this is the
right direction.”

When reviewing the results by age, it’s
clear that younger respondents overall were
more supportive of the government providing
financial help to the manufacturers. Survey
respondents based in the southern United
States were least likely to support financial
assistance while those in the Midwest were
more in favor of it. Those with lower house-

Consumers still don’t support financial
assistance for automotive industry

NEW EDITORIAL
FOCUS SECTION!

Continued on Page 5

Parts suppliers, such as LKQ, can not only survive, but prosper, in a recession.

PHOTO COURTESY OF LKQ CORPORATION

PHOTO BY SCOTT FAULKNOR | DREAMSTIME
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STONEROAD IRON & METAL PURCHASES
FIRST CASE CX350B IN NORTH AMERICA

Medico Industries, Wilkes-Barre, PA is proud to announce the sale of the first 
Case CX350B in North America to Stoneroad Iron & Metal of Paxinos, PA. 
Established in 1990 by Dennis Stoneroad, Stoneroad Iron & Metal has        
been family-owned for 18 years and accepts all types of scrap metal. 

Shown above from left to right:  Dennis Stoneroad, Nick Stoneroad,
Deb Stoneroad, Mike Stoneroad, and Cody Stoneroad.

TERRITORY REPRESENTATIVE:  Jerry Gizenski • Cell: 570-760-7713 
1500 Highway 315, Wilkes-Barre PA 18707 • 800-633-0027 • 570-825-7711

hold incomes were also more supportive
of government assistance.

Interestingly, while consideration of
domestic brands was strongest for the
youngest and oldest consumers, support
for import brands was more balanced
across age groups.

Even though brand support is weaken-
ing, consumers agreed that many of them
will consider the Detroit Three for their
next new vehicle purchase. Toyota ranked
highest at 36 percent, followed by GM and
Honda at 29 percent each, and Ford at 23
percent. Chrysler and Nissan ranked a bit
lower at 17 percent each while Volkswa-
gen, Hyundai and BMW were selected by
10 percent or less of respondents.

Among domestic brands, Americans
said they would most consider General
Motors (29 percent), followed by Ford (23
percent) and Chrysler (17 percent). Eight-
een percent of respondents said that they
would not consider a domestic brand at all.

Not surprisingly, Toyota and Honda
were ranked as the top two import brands,
at 36 percent and 29 percent respectively,
followed by Nissan at 17 percent.

“The real question here is what’s
going to happen next?” said Miller. “I
think people are going to be much more
wary about buying domestic vehicles over-
all. When shopping for a new vehicle
they’re now going to wonder about the
future financial stability of the manufac-

turer, if there will be a warranty, if car
parts and service will be available down
the road. The current environment unfortu-
nately will lead to a serious erosion of the
brand. These manufacturers will have big
challenges when it comes to marketing the
vehicles, not to mention the impact of the
residual values, which will make it more
expensive to buy cars to begin with.”

The survey was conducted with 1,000
consumers aged 18 and over in the United
States, using Synovate eNation, Syno-
vate’s national omnibus research service.

Bailout support
Continued from Page 1

Hartford, Connecticut Mayor Eddie
A. Perez announced promising early
results of Hartford’s single-stream recy-
cling pilot program “Go Green Use
Blue.” The pilot program was instituted
in May along selected recycling collec-
tion routes in the city.  

As part of the program, approxi-
mately 4,500 households were provided
64 gallon carts to replace existing 14 and
18 gallon bins. All recyclable materials
can be placed into the carts without sep-
aration, a process known as single-
stream recycling. 

In addition, households were given the
opportunity to establish accounts with
recycling rewards program, RecycleBank,
to receive reward points for each pound of
material placed in the cart. Points can be
used to redeem goods and services at a
number of local retail stores. The City and
RecycleBank also provided an extensive,
coordinated campaign to educate house-
holds about the program.

“So far, we are making the grade,”
said Mayor Perez. “After 20 weeks of
operation, Hartford’s recycling tonnage
has more than doubled in the participat-
ing households – going from 8 tons per
week to 17 tons per week of recyclable
materials. More households have also
increased the variety of items they are
recycling as a result of educational
efforts to inform citizens about what can
be placed in the blue cart.”

Hartford has already saved approxi-
mately $22,000 by avoiding disposal
fees for each ton of material diverted to
the local Connecticut Resources Recov-
ery Authority facility. The City currently
pays $72 per ton to dispose of trash at
CRRA’s trash-to-energy facility, but
receives a $10 per ton rebate for the
value of the recycled materials from
CRRA.

“The City realizes about $75 in sav-
ings for each ton of material that we can
take to the recycling facility,” said

Clarence Corbin, director of the Depart-
ment of Public Works. 

The Hartford Recycling Pilot is a
partnership between the National Recy-
cling Coalition (NRC) and the City to
demonstrate the effectiveness of best
recycling management practices. Fund-
ing for the project was provided by the
National Recycling Partnership (NRP), a
coalition of beverage companies, gro-
cers and grocery manufacturers, and the
NRC to promote the implementation of
such practices in all communities. 

The Recycling Pilot is scheduled to
run until May 2009, at which time NRC
and the City will provide a more com-
prehensive analysis of program perform-
ance. In the meantime, a city-wide
expansion of the single-stream program
is already in discussion, and CRRA
recently converted its recycling facility
to accept single-stream materials from
its member jurisdictions. 

Hartford, Connecticut improves
recycling numbers with new program 

The Environmental Protection Agency
(EPA) has finalized the expansion to the
Comparable Fuel Exclusion rule. The rule
allows certain secondary material, called
emission-comparable fuel (ECF), to be
safely burned for energy recovery in
industrial boilers. 

“This action recognizes that ECF
should be managed as a commodity val-
ued for its energy content,” said Susan

Bodine, assistant administrator for EPA’s
Office of Solid Waste and Emergency
Response. “This action will remove
unnecessary regulation to promote energy
recovery, while maintaining protection of
human health and the environment.”

EPA issued the Comparable Fuel
Exclusion in 1998 to establish standards to
exclude certain hazardous secondary
materials from the regulatory definition of

solid waste. These materials have levels of
hazardous constituents and properties that
affect burning. Under the final regulation,
ECF is subject to the same requirements
that currently apply under the Comparable
Fuels Exclusion, with an allowance for
ECF’s higher hydrocarbon and oxygenate
content. Higher hydrocarbons and oxy-
genates levels are allowed as they con-
tribute energy value to the fuel.

Comparable fuels exclusion rule expanded 

The American Forest & Paper Associ-
ation (AF&PA) kicked off its 2009 Recy-
cling Awards and invited the nation’s busi-
ness, community, school and college/uni-
versity paper recycling programs to tell
their stories and get the recognition they
deserve. Applications and information are
available at www.paperrecycles.org.

Recycling is one of America’s greatest
environmental success stories.  Thanks to
the dedication of millions of Americans
who recycle every day, a record high 56
percent of the paper consumed in America
was recovered for recycling in 2007. The
paper industry’s efforts to steadily increase
this recovery rate, educate the public and
ensure that recovered fiber is used to make
new products are all a critical part of the
industry’s efforts to improve and protect
the environment.

The 2009 AF&PA Recycling Award
winners will be flown to New York City
for AF&PA’s 132nd Paper Week in March,
where they will receive a cash prize and
original framed artwork.

Those engaged in successful business,
community, school and college/university
paper recycling programs are encouraged
to apply for one of the following:

•AF&PA Business Leadership Recy-
cling Award

•AF&PA Community Recycling
Award 

•AF&PA School Recycling Award
•AF&PA College/University Recy-

cling Award
Visit www.paperrecycles.org for com-

plete information and entry forms. Entries
must be submitted by February 4, 2009. 

AF&PA launches
2009 awards
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Available with 4 or 5 tines 

or with an integrated magnet

Heavy-Duty design

High strength cylinder protectors 

Easy maintenance

CONSTRUCTION & DEMOLITION

Recycling a priority in New
Jersey demolition project

R. Baker & Son All Industrial Serv-
ices, Inc., a contractor providing total
plant dismantlement, building demoli-
tion, rigging and decommissioning serv-
ices, recently completed the demolition
of a large chemical manufacturing facili-
ty in New Jersey.

Universal wastes (mercury switches,
ballasts, fluorescent light tubes, etc.)
were collected, characterized, container-
ized and the shipped off-site for proper
recycling.

Buildings were demolished in a con-
trolled manner and special attention was
given to sorting of materials. 

R. Baker & Son optimized the per-
centage of construction and demolition
(C&D) materials recycled.  

In order to maximize recycling
efforts, masonry, metals and concrete
were carefully separated from debris and
wood materials. Some concrete and
masonry was crushed on-site and used
for grading purposes but because the
building slabs remained, a majority of

the concrete and block was shipped off-
site for recycling. Metals were sorted
into ferrous and non-ferrous and shipped
to a local recycling company. 

R. Baker & Son estimates nearly 90
percent of the C&D materials were recy-
cled due to the segregating techniques
utilized by the dismantling crews. This
effort is not only environmentally sound
but also has positive financial impacts
for the company as recycling of the
materials is more inexpensive then land-
filling. 

Massachusetts construction
and excavating companies
fined for clean water violations

Two Massachusetts’ residential con-
struction companies and an excavating
company have agreed to a settlement of
$110,000 for violation of the federal
Clean Water Act (CWA) including a
$50,000 cash penalty and a $60,000 sup-
plemental environmental project (SEP). 

The companies’ violations include
illegal storm water discharges from a
construction site and violation of the
Federal Construction General Permit for
stormwater discharges. 

The three companies, Alden Woods,
Inc., C.B. Blair Development, and
McManus Excavating, are developing a
subdivision in Holden, Massachusetts.
Sediment laden storm water was repeat-
edly observed discharging from the con-
struction site to a nearby brook, which is
ranked as a “Class A” waterway by Mas-
sachusetts. Class A waters are designat-
ed by the Massachusetts Department of
Environmental Protection as a source of
public water supply. The companies

failed to install and maintain controls
sufficient to prevent the muddy dis-
charges to the stream. 

On top of the cash penalty, the com-
panies will convey a 5.57 acre parcel pri-
marily comprised of wetlands as their
SEP, and donate it to a land preservation
entity. The wetlands parcel also contains
swamp forest and two small upland
areas. 

Because they are operators of a site
disturbing more than one acre, the com-
panies were required to apply for either
an individual permit or a promulgated
General Permit for Storm Water Dis-
charges from Construction Activities.
The permit requires the use of “best
management practices” to prevent ero-
sion and sedimentation of waterways
that can result from construction activi-
ties. Though construction began in 2002,
none of the operators applied for a
NPDES permit until February 2006. 

Wisconsin construction project
recycling 100% of its waste

Mortenson Construction is currently
recycling 100 percent of the waste generat-
ed on the construction site of American
Transmission Co.’s (ATC) new corporate
headquarters in Pewaukee, Wisconsin. 

Construction of the 118,000 square-
foot office building and 34,000 square-foot
operations center has produced more than
300,000 pounds of cardboard, concrete,
wood and office paper waste since April.
The project’s construction waste is being
hauled by Veolia Environmental Services
to various area recyclers. 

Interstate Partners, LLC and Towne
Investments, the project owners and devel-
opers, are seeking gold certification from

the U.S. Green Building Council’s Leader-
ship in Energy and Environmental Design
(LEED) program. In order to achieve
LEED gold status, the project has estab-
lished a recycling goal of at least 75 per-
cent to help meet the program’s require-
ments for construction debris recycling.  

Mortenson Construction is working
with WasteCap Wisconsin, a local non-
profit organization specializing in com-
mercial construction and demolition waste
recycling to monitor and document the
results of the project. The project is sched-
uled for completion in August 2009 when
275 ATC employees will begin moving
into the building.

__________________ 


In the March 2009 issue, American Recycler will run one full-page ad 
and two quarter-page ads at special, low rates.




A
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For more details, see page 20 or call
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but also opens up new opportunities for
those savvy enough to adapt, survive, even
prosper during a recession while others
wither away and thin the competitive herd.
Those who emerge intact on the next
upward cycle will be smarter, stronger and
poised for new growth. 

Scrap metal prices that reached record
highs last September dropped as a direct
result of the Wall Street credit crisis. In
early November east coast scrap prices
showed signs of recovery and it is hoped
that prices will rise as the stock market
bottoms and begins to climb back, or as
mills experience demand and raise prices.
Many in the industry who deal in scrap
metals have refocused efforts on recycled
parts due to market demand and lower
costs to acquire vehicles. Meanwhile,
scrap yard managers look to control inven-
tory, lower operating costs and conserve or
raise cash to weather the economic storm. 

J. Jeffrey Griffis, vice president at
Dade Capital Corp., a provider of financ-
ing for the salvage, recycling and solid
waste industries, noted increased volume
in refinancing equipment. “Over the past
few years and through most of 2008, many
companies were selling scrap at record
prices and making record profits. As a
result they invested cash in new equip-
ment. Recently, we have been very suc-
cessful at financing the equipment that
they paid cash for so they can get that
money back to use for day-to-day opera-
tions.” Although the media sensationalizes
the unavailability of credit, Griffis stated
that his company has money readily avail-
able for commercial loans for equipment. 

Griffis suggested one way to conserve
capital is for business managers to have a
discussion with their accountants. They
need to make sure that they’re up to speed
on the various tax
incentives in the
Economic Stimu-
lus Act of 2008. It
offers businesses
a one-time depre-
ciation tax deduc-
tion equal to 50
percent of the
cost of specified
kinds of new
investments during 2008. Qualifying
investments include tangible property,
such as industrial or business equipment,
expected to remain in use for less than 20
years. It also raises the limits on the value
of new productive capital equipment and
other property that businesses may exclude
from their income as business expenses
during 2008. Previously, the limit on
expensable productive capital investments
was $128,000, reduced (but not below
zero) by the amount by which the value of
those investments exceeded $510,000. The
new law raises limits to $250,000 and
$800,000 respectively. In addition, The
Energy Improvement and Extension Act of
2008, signed into law in October as part of
the $700 billion “bailout bill” provides
accelerated depreciation for the purchase
of new recycling equipment for up to 10
years. 

Brad Giordano, sales manager for
Giordano’s Recycling of Vineland, New
Jersey confirmed that his company has
seen the metals end of their business drop
by 50 percent since the Wall Street crisis.
Giordano’s has been in business since
1948 and has grown to become one of the
top five recyclers in the New York-New

Jersey-Philadelphia region. “Since our
founding, we have survived many major
economic turndowns. As a result of these
experiences, we’ve become diversified in
all aspects from non-ferrous, ferrous, plas-
tic and waste papers. Our diversified sales
and marketing ability will help us get
through this. We’ll hold off on certain
shipments until steel and other mills come
back into the market or run into shortages
and begin to raise prices,” Giordano said.
Diversification is a wise way to spread risk
even in the best of times.

Many recyclers deal in both scrap
metal and recycled parts and as scrap
prices tanked they have, by necessity,
reemphazied on parts. Many see recycled
parts as a bright hope during this reces-
sion. One is Bruce Luther, owner of Rock
and Roll Auto Parts that operates in the
San Francisco Bay area and processes
approximately 250 autos a year. “When
scrap peaked at $350 a ton, I was paying
for older model cars and recycling them.”
Now his primary focus is back to selling
recycled parts.

Luther, who is both president of the
State of California Auto Dismantlers Asso-
ciation and the San Francisco Bay Area
Chapter, has seen recent, dramatic market
changes. “The demand to get rid of end-
of-life vehicles still exists. Instead of pay-
ing for old junkers, we now charge the
consumer the cost of recycling. Right now
it’s $150 per vehicle. When people call
thinking they are going to get money for
their car, that’s when I offer the option.
Today, you have to be able to roll with the
changes very quickly.”

Luther believes that because of tight-
ening consumer credit, the slump in new
car sales and households tight on cash,
people will want to keep their old cars run-
ning. Demand for affordable, quality used
parts have increased and will continue to
grow. “I think our industry is in a very
good position, not only to survive the
recession, but profit from it.”  Rock and
Roll is economizing on operating costs,
improving product quality and being an
aggressive marketer with ads on local TV
and newspapers and continuing its active
word-of-mouth campaign. Since Rock and
Roll is a family-owned business, it mar-
kets to family-owned gas stations, repair
shops, bodyshops and dealerships. “I tell
them that we need to work together to suc-
ceed. Please buy your parts from me rather
than from the large, nationwide corpora-
tions. We take customers to ball games,
hold picnics and build close personal rela-
tionships,” Luther said.

Quality is an important aspect of Rock
and Roll’s plan. They do not sell dirty or
damaged parts. All parts are washed,
cleaned, tested, re-tested and come with a
minimum warranty of six months or an
extension up to one year for a few dollars
extra. All parts are packed in fresh bubble
pack and delivered in new cartons. The
company put off plans to buy a new deliv-
ery truck, but instead replaced the 300,000
mile engine and transmission in their old
truck and cleaned it up cosmetically. Other
economies include energy savings by turn-
ing off lights, keeping thermostats down
and greater use of hand-trucks rather than
burning propane on forklifts.  

Luther offered a suggestion. “Be
active. Join an association. There’s
strength in numbers. From every conven-
tion I have gone to – local, state or nation-
al – I bring back something that saves my
business money or makes my business
money. Everytime!”  

LKQ Corporation, which provides
replacement systems, components, and
parts to repair cars and light trucks,
expects revenues of approximately $2 bil-
lion for 2008, but is not immune to the tur-
moil in the financial markets. CEO Joe
Holsten, believes there are characteristics
of the industry that make it recessionary
resistant. “The use of recycled auto parts
offers a less costly alternative for car own-
ers and insurance carriers. Our contacts in
the insurance industry are telling us car
owners are increasingly opting to resolve
claims through cash settlements and man-
age the vehicle repairs themselves.” 

Holsten also stated that insurance
companies are finding controlling repair
costs more important than ever before
because investment returns have been hurt
by the downturn in the capital markets and
premium increases have not kept pace
with inflation. “The volume of salvage
cars available has been strong and helped
us to build our inventory levels and
improve our fulfillment rates. Despite
higher operating costs, weaker used-vehi-
cle demand has further helped us control
price increases,” Holsten said.  

Holsten emphasized that LKQ has a
strong balance sheet, minimal debt and
good liquidity to support company opera-
tions and fund growth. “In the long-run,
we believe that current market conditions
play toward our strengths. We anticipate
that consumers will now be operating their
vehicles for a longer period, and our prod-
uct lines should aid them in their goal to
achieve a lower cost of lifetime vehicle
ownership.”

Surviving
Continued from Page 1

Anheuser-Busch increases recycling
Anheuser-Busch announced that

even with production increases, the
weight of material it contributes to com-
munity landfills from its 12 United States
breweries has been reduced by nearly 22
percent (or approximately 2,400 tons) in
2008 compared to the same time period
last year. All of this is part of the brew-
er’s ongoing efforts to recycle at a rate of
more than 99 percent.  

“Our employees are to be commended
for their efforts to find ways to recycle and
reuse materials throughout our opera-
tions,” said Peter Kraemer, vice president
of operations for Anheuser-Busch, Inc. “At
each of our breweries, our people are look-
ing for ways to use fewer materials and

keep the solid waste we do generate out of
landfills.”

Recycling at Anheuser-Busch is a tra-
dition that began in the late 1800s when
the company first recycled brewers’ grain
into cattle feed. The items reused and recy-
cled at the breweries include spent brew-
ers’ grain, stretch wrap, aluminum, glass,
cardboard, plastics, paper, metals, pallets
and beechwood chips. This amounted to
nearly four billion pounds in 2007.  

Anheuser-Busch is also expanding
its use of alternative fuels and announced
earlier this year that more than five bil-
lion 12 oz. servings of beer are expected
to be brewed using renewable fuel by the
end of 2009. 

—J. Jeffrey Griffis
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